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• E-Commerce: An Era Unfolding

• The Pace of Change and Exponential 

Evolution

• Disruption is The New Normal



• Seizing Opportunities

• Studyingand Applying E-Commerce

• The Analytical Eye: 

⚬ Scrutinizing e-commerce ideas

⚬ Models, and 

⚬ Issues for sustainable business growth.



• Business-to-Consumer (B2C)

• Business-to-Business (B2B)

• Consumer-to-Consumer (C2C)

• Mobile e-commerce (m-commerce)

• Social e-commerce

• Local e-commerce
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• Personalization

• Artificial Intelligence and Machine Learning

• Sustainability

• Voice Commerce

• Augmented Reality (AR)

• Direct to Consumer (D2C)

• Subscription Services

• Contactless Payments and Checkout



www.graduatecenter.org

info.igc@hs-bremen.de 

+49 421 5905 4133 

https://www.graduatecenter.org/en
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